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Terri Brodeur Breast Cancer Foundation (TBBCF) 

About Us The TBBCF Foundation is a non-profit committed to fighting breast cancer. We work at the grassroots level and commit 
100% of gross fundraising dollars directly to breast cancer research. Our volunteers have a track record in fundraising, and we have 
support from key sponsors. Those who donate know exactly how and to whom their donation dollars are directed.  
 
TBBCF was established in 2006 by Norma Logan (1958-2006) and Sandy Maniscalco, who created an organization that directs all 
fundraising money to finding a cure for breast cancer. It is named after Terri Brodeur, a young mother of three, who died in 2005 
after a two-year battle with breast cancer. Norma died of breast cancer six months after Terri. 
 
We have awarded $4.4 million in grants to 44 researchers, resulting in over 40 publications in some of the world’s most prestigious 
medical journals. Grant recipients have acknowledged TBBCF’s support in their publications.  
 
Logan’s Promise Norma Logan’s promise in establishing this organization was to direct 100% of gross fundraising dollars to 
breast cancer research and for the foundation to be financially transparent. Her legacy continues with Logan’s Heroes, who are the 
founding members, the Scientific Advisory Board members, and walkers, volunteers, sponsors, cancer survivors and families who 
support TBBCF and honor those affected by breast cancer. We share a connection that will never be broken whether you partici-
pate in our non-profit, join us on the Walk Across Southeastern Connecticut or write a check - Norma Logan 
 
TBBCF Vision is to realize effective treatment options to eradicate all types of breast cancer. 
 
Our Mission is to provide critical funding to researchers, to pledge 100% of gross fundraising dollars directly to breast cancer 
research and to cover administrative costs with either sponsor dollars or volunteer services. 
 
Our Relevance Breast cancer is the most common cancer in women worldwide and the second most common cancer overall. It 
is the second leading cause of cancer death in American women. At our foundation, we believe that of all the actions that can be 
taken to fight breast cancer, breast cancer research is the most relevant. Why is breast cancer research important? 
 

1. Nearly everyone knows someone whose life has been impacted by breast cancer. 
2. Every 13 minutes a woman in the United States will die from breast cancer and one in eight women will be diagnosed in 

their lifetime. 
3. We know way more about the causes and progression of breast cancer than we did a decade ago, but we still have a long 

way to go. 
4. TBBCF has funded research into ways to fight breast cancer using drugs targeted specifically to different types of breast 

cancer. 
5. TBBCF has funded studies looking at how to prevent breast cancer from metastasizing to the brain - a major cause of mor-

tality, e.g., Drs. Priscilla Brastianos (2012) and David Page (2014). 
6. TBBCF has funded genetic studies designed to learn the differences between normal breast tissue and cancerous tissue 

designed to understand the mutations that lead to disease, e.g., Dr. Hofstatter (2014). 
7. We are getting close to the day when cancer will be a controllable disease like diabetes.  
8. Continued research will make this a reality. 

TBBCF grants support PhD, MD/PhD and MD physician scientists within the United States at early stages of their research to enable 
them to develop independent careers in breast cancer research. We pride ourselves on funding promising young scientists working 
in the most important areas of breast cancer research.  

We fund broadly across all relevant disciplines and as such, focus areas can include basic, preclinical and clinical research.  
 
Our experienced Scientific Advisory Board reviews all research grant applications each year and makes recommendations to the 
board. We receive over 25 applications every year and have had to choose from many deserving grant applications.  

Our Operating Model was developed in 2006. It has been tried and tested and has stood the test of time. The foundation 
manages operations and expenses tightly and has a target of 13% or less for our operation expense ratio. In 2018, our operating 
expense was 15%. 
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Board of Directors (BOD) runs the business of the foundation with the executive committee holding responsibility for paid 
staff.   
 
Scientific Advisory Board (SAB) reviews/ranks research proposals for funding consideration and reports their recommenda-
tions to the BOD.   
 
Foundation Leaders/Volunteers manage the foundation’s signature fundraising event and provide core year- round admin-
istrative services. Two part-time paid staff members (Operations Director and Development and Outreach Director) manage the 
core business activities utilizing committed volunteer staff. 
 

 
 
Remarkably, 53% of the foundation leaders/volunteers are founding members. Even more remarkably, 70% of the BOD are found-
ing members and 100% of the SAB are founding members. A founding member is defined as a volunteer with continuous service 
from 2006 to present day. 
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2018-2019 TBBCF Leadership/Core Volunteers 
 

The TBBCF Board of Directors 

 
 John LaMattina, PhD, President 
 Howard Brensilver, MD, Vice President 
 Patti Burmahl, Secretary 
 Stacey Gualtieri, CPA, Treasurer 
 Sandy Maniscalco, Co-founder 
 Kathleen Davis, Director of Operations 
 Amelia Caster, Director of Development/Outreach 
 Lisa Carroll, Director 
 Tricia Cunningham, Director 
 Michele Sotille-Hoyt, Director 
 Max Logan, Director 
 Stephen Sheehan, Esquire, Director 
 Ellen Swercewski, Director 
 Pam Morris Watt, Director 
 Donna Yother, Director 
 Debbie Yother, Director 

The TBBCF Scientific Advisory Board 
 

 Nicholas Saccomano, PhD - Chair - Chief Scientific 
Officer, Array Bio-Pharma, Inc. 

 John LaMattina, PhD -Co-Chair - Former President, 
Pfizer Global Research and Development 

 Michael Garabedian, PhD - Professor and Course Di-
rector, New York University Medical Center 

 Susan Logan, PhD - Associate Professor, New York 
University Medical Center 

 Mike Morin, PhD – President and Chief Scientific Of-
ficer Immunome 

 
Walk Across SECT Leadership 

 
 Kathleen Davis – Walk Chair 
 Susan Raffetto – Massage 
 Jill Burmahl – Spirit 
 Ellie Corey – Lunch 
 Lisa Carroll and Jean Logan – Quarter and Half Mara-

thon 
 Erin Gizio and Gabby Tudisca – Family Friendly 5K 
 Faith Daley – Medical 
 Doug Hoyt and Richard Dakin – Opening/Closing Cere-

monies 
 Jean Logan and Lisa Carroll – Walker Registration 
 Max Logan - Hydration 
 Amelia Caster and Whitney Wadecki – Pit Stops 
 Stephen Sheehan – Cyclists 
 Ann Sullivan – Traffic and Safety 
 Anne Rochette and Rayna Dakin – Walker Training 
 Marcie Brensilver – Walker Recruitment 

 
Development/Outreach Team 

 
 Amelia Caster – Part-time Paid Director 
 Gabby Gualtieri – Research Grant Outreach 
 Kathleen Edgecomb – Communications 
 Ellen Swercewski – Social Media 
 Deb Gillig – Events/Promotions 
 Claudia Marks – Press Releases 
 Sandy Maniscalco – Website/e-Marketing 

 
Operations Team 

 
 Kathleen Davis – Part-time Paid Director 
 Stacey Gualtieri, CPA, Foundation Accountant 
 Pamela Morris Watt – Matching Gift Program 
 Ellen Swercewski – Walk Fundraising/Registration 
 Carole Kerr – Accounts Receivable 
 Laci Dessaules – Accounts Receivable 
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College Internship Program In 2018, TBBCF launched an internship program in collaboration with Three Rivers Community 
College and Eastern Connecticut State University in January 2018. The program stemmed from an important goal TBBCF leadership 

set in 2017 - recruit volunteers in a younger demographic to take on leadership roles within the 
organization with an eye toward succession planning as TBBCF grows in its second decade. 

Organizers of the foundation’s signature annual event, the walk marathon called Walk Across 
Southeastern Connecticut, were looking for young people to take on the event planning com-
ponent, and the development and outreach leadership team was looking for volunteers with 
marketing, social media, website content management, and graphic design skills to help bring 
more specialized work in-house to save on 
costs. 

Using a $4,600 grant from 100 Women 
Who Care, Lower CT River Valley, TBBCF 
hired a summer intern with the skill set to 
meet both walk operations and develop-
ment and outreach volunteer require-

ments. Gabrielle Tudisca came onboard in June, 2017, and her technical and 
administrative skills helped TBBCF make much-needed process improvements 

over the summer and to present 
day. One area of focus for Gabby 
was to help create a student intern 
program for college credit. Gabby and Sandy Maniscalco worked with staff at Three Riv-
ers Community College and Eastern Connecticut State University to put in place two in-
ternship roles for the spring semester. 

TBBCF submitted job roles for technical and adminis-
trative internships to the two colleges for posting on 
the colleges job posting sites. Three Rivers internship 
requires 90 hours work for three credits, and the 
ECSU internship requires 120 hours for three credits. 
Interns spent part of their time working at the TBBCF 
office and part working virtually. 

TBBCF trained incoming interns and worked to find ways to help interns and TBBCF improve 
processes and help lower operating costs. We have an expectation that this will revolutionize 
the way we work at TBBCF and hope that we can build strong relationships with the colleges. 
Three interns from Three Rivers Community College and one intern from Eastern Connecticut 
State University participated in the program during the spring (Michelle Chenail and Maria Korthals) and fall semester (Bridney 
Casillas and Colleen Kane). A Quinnipiac University senior (Gabby Gualtieri) joined the staff in December taking on the role of grant 
outreach and communication coordinator. She will continue in that role post-graduation as a year-round volunteer. 

All relevant information pertaining to foundation leadership and operations are listed on the TBBCF website at the About Us tab 
under the following link tabs: Leadership, Financials, Policy Statements, 2019 Goals and Objectives, 2018 Report to Supporters, 
About Terri Brodeur, About Norma Logan, About Logan’s Heroes, Hero Blogs: Johanna D’Addario, Melissa Babcock Johnson, Aimee 
Reed. 

Pictured from top left in clockwise position: Gabby Tudisca, Gabby with Michelle Chenail, Gabby Gualtieri, and Colleen Kane and 
Bridney Casillas. 
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High School Senior Project Mentoring   

During the 2017-18 and 2018-19 academic years, Sandy Maniscalco served as senior high school student project mentor to Grace 
Lund, Westerly High School and Keegan Donohue, Stonington High School.  

 
Grace’s project focused on spreading a message of awareness through the sale of breast cancer aware-
ness tee shirts. At a Friday night football game, Grace addressed a packed stadium where she explained 
the importance of breast cancer awareness and the value of the work done by TBBCF.  
 
Keegan’s program focused on an in-depth look at TBBCF’s research. She worked closely during the school 
year with Maniscalco, visited past 
grant recipients at Yale-New Haven 
Hospital and Massachusetts General 
Hospital and interviewed Dr. Andrea 
Silber, who was Aimee Reed’s on-
cologist at Yale. Keegan said she 
wanted to know how doctors cope 

with caring for breast cancer patients and how they deal with 
their emotions when a patient dies.  
 
She gave a PowerPoint presentation recently to teachers, 
classmates and guests, explaining how the foundation oper-
ates and the importance of the foundation’s mission to fund 
breast cancer research. She included breast cancer statistics, 
such as annually about 268,600 women and about 2,670 men 
are diagnosed with cancer, and how TBBCF raises money that 
directly goes to scientists and doctors for research. 
 
Website, eMarketing and Communications 
 
The TBBCF website and other communications tools are the repositories for all foundation information. Our toolkit includes Word-
Press (website) Constant Contact (e-Marketing) and various social media networks including Facebook, Twitter, Instagram and 
LinkedIn. The foundation also has good relationships with local news outlets and local radio and television networks. 

In 2018, the TBBCF communications theme was “Hope”. That theme was selected based on 2014 grant recipient/researcher, Dr. 
Erin Hofstatter’s interview featured on Connecticut CBS Channel 3, WFSB. This theme was fully developed in a blog written by our 
2018 Honorary Walk Chair, Johanna D’Addario. 
 
Our communications plan involved telling stories about walkers, sponsors, volunteers, top supporters and identifying a 2018 hon-
orary walk chair. Several interviews were scheduled each month. 
 
“Why I walk” – featuring long-time and first-time walkers 

“Why I volunteer” … featuring long-time and first-time volunteers 

 “Why I sponsor” … featuring long-time sponsors. 

The website/e-marketing and communications’ team made significant process improvements in the communications arena utiliz-
ing tools such as Google Drive and the Adobe Suite of products to manage marketing materials and news content with one source 
of final data stored on the Drive that was then pushed out to the various networks. For example, a final news article was stored on 
the Google Drive and then uploaded to the news section as a post on the website. One of the features available in the post was the 
ability to share the content on multiple platforms such as Constant Contact, Facebook, Twitter, LinkedIn, and Instagram. When a 
change was needed, it could be made in one place.  
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We used the same approach to post blogs, post/advertise upcoming events and promotions. Our production goal was to post one 
story a week on the News tab on the website, or more if that’s feasible. During peak events and promotions season, we often 
posted two to six events per week. 

A goal for 2019 is to devote more time process improvements in the areas of search engine optimization and collection of Google 
analytics. 

 

2019 Goals - February 1, 2019 through January 31, 2020 
The purpose of the Terri Brodeur Breast Cancer Foundation (TBBCF) is to raise funds for cutting edge research to eradicate all 
types of breast cancer. Over the past thirteen years, TBBCF has had the honor of funding 44 promising researchers in cutting-edge 
breast cancer research. Over $4.4 million has been directed to breast cancer research; and we are making encouraging progress in 
clinics such as Cold Spring Harbor Laboratories, Dana Farber Cancer Institute, Massachusetts General Hospital, Memorial Sloan-
Kettering Cancer Center and Smilow Cancer Center at Yale New Haven. 
 

Goal #1:  Ensure Sponsorships and Grants cover 2019 Requirements and Position us for 2020 and Keep Op-
erating Expenses to a 12% Ratio (20%) 
Secure sponsor or grant dollars at $80,000 to $90,000 to cover projected 2019 business year cash expenses and ideally position us 
for success in 2020 

• Goal to launch the first stage of the sponsor campaign by end of April to middle of June.  
• Target first time sponsors. 
• Planned sponsorship drive  
• Manager all expenses to drive to a 12% expense ratio. 
 

Goal #2:  Promote TBBCF Research Grants Program (25%) 
Execute Communications Plan to highlight past and present accomplishments within the TBBCF grants administration program.  
The research is why TBBCF exists so promoting this great work helps to get our story out. 

• Maintain/post TBBCF Funded Research Grant Publications list on TBBCF Website 
• Feature grant recipients at public meetings, via social media and on website. 
• Plan TBBCF Board and Scientific Advisory Committee member visits with grant recipients 
• Personalize present and past grant recipients’ presence on TBBCF website and in the local media 

 

Goal #3:  Increase and Engage the Foundation Volunteer Base (15%) 
Re-engage past core volunteers, BOD members and recruit new volunteers to cover events and operations work to lessen the 
workload of year-round core volunteers 

• Institute working committees at the BOD level 
• Partner with past core volunteers to lead/volunteers for lead roles on committees such as website/e-marketing, commu-

nications, development/outreach, events/promotions, walk leadership, and operations 
• Recruit/Organize office and event volunteers to provide support through October 
• Recruit Walk Team Captains for vacant positions 

 

Goal #4: Promote and Increase Participation in the Walk Across Southeastern Connecticut and Other Fund-
raising (20%) 
Increase our walkers in the Walk Across Southeastern CT by 33% from 300 in 2018 to 400 in 2019 
Increase the total funds raised of $325,000 in 2018 to $400,000 in 2019 to enable us to fund four research grants 
 

Walker Fundraising = $ 325K 
General & Fundraising Events= $ 75K 
 

Goal #5: Broaden TBBCF reach through aggressive social media campaign (Website, Facebook, Twitter, 
Constant Contact email, LinkedIn … press releases, news stories (20%) 
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Social Media Campaigns: 
• Launch honorary walk chair campaign 
• Refresh Logan’s Heroes stories (testimony from walkers, volunteers, donors, sponsors) in recognition of 15-year anni-

versary of the group’s formation in 2004. 
• Build Walk through team and corporate challenges 
• Increase reach on Facebook, Twitter 
•  

2019 TBBCF Research Grants Program For almost 14 years, the TBBCF has raised funds to support cutting-edge research 
into the causes and potential cures for breast cancer. Too many of us have experienced sorrow and loss caused by this disease that 
continues to plague our friends and loved ones.  
 
TBBCF grants support PhD, MD/PhD, and MD physician scientists in the United States who are at the early stages of their research 
to enable them to develop independent careers to study breast cancer. The grant period is two years with an interim renewal 
upon successful completion of the first year. Stipends are $45,000 – $50,000 per year. 
 
After reviewing dozens of 2018 grant proposals, our TBBCF Scientific Advisory Board awarded fellowships to the following top 2019 
researchers: Dr. Spring, Mass General Hospital, Dr. Hu, Memorial Sloan Kettering Cancer Center and Drs. Daniels and Garrido-Castro 
from Dana-Farber Cancer Institute. 

 
 

Click here to read the project summaries and biographies for the 2019 grant recipients. 

Our Scientific Advisory Board (SAB) is made up of founding members of TBBCF and includes PhDs who are scientists, university 
professors and researchers. The board reviews dozens of grant applications each year and looks for candidates who are working on 
novel therapies to treat breast cancer and those who are trying to unravel the mysteries of the disease to find a cure.  
  
Dr. Erin Hofstatter, a medical oncologist at the Breast Center at Smilow Cancer Hospital at the Yale Cancer Center, said the grant 
money she received from TBBCF in 2014 helped jumpstart her research and opened doors for future grants. She is studying genetic 
testing on tissue samples from cancer patients and healthy women, looking for early indicators of increased risk for breast cancer. 
 
Dr. Michael Garabedian, PhD, professor and course director at New York University Medical Center, and a founding member of the 
SAB, said a lot of helpful science has come forward because of TBBCF funding. 
 
“Finding a cure has been slow,” he said. “And no one likes that, including the scientists.” Our hope is that our grants are moving 
the research toward better treatments and a cure. 
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Grant Outreach Program Until early 2015, the relationship between the foundation and our grant recipients and their institu-
tions was primarily virtual. Email correspondence, conference calls and telephone interviews resulted in the highly successful se-
lection of 27 research scientists from 2006 to 2014.  

Our founding SAB took responsibility for the grant recipient selection process from the requests for proposals to the final selection 
of three to four recipients per year. Grant administration and communications was the responsibility of the SAB, our foundation 
treasurer and the communications team.  

At our 10th Anniversary Walk closing ceremonies (October 2014), our keynote speaker talked about the impact our foundation 
was having in the social media arena … about how researchers funded by TBBCF were talking about us on the internet … about 
how they emphasized the significance of TBBCF funding to their careers. That talk definitely sparked an interest on the founda-
tion’s part to take a more “up close and personal” look at our research results and the young scientists who conducted research to 
search for a cure or better treatment.  

In 2015, we reached out to our grant recipients and started sharing their successes on our website and told their stories on social 
media via Facebook, Instagram, Twitter and LinkedIn. In 2015, we visited grant recipients at their institutions and featured two of 
them at our 2015 annual meeting. We showcased the work of three of our grant recipients at a research symposium; continued to 
develop our working relationships with the researchers; featured a grant recipient as our keynote speaker at our 10th Birthday 
celebration, and the Connecticut CBS affiliate, WFSB - Channel 3, outlined her latest research findings.  

Over the past three years, we have continued with that model visiting sites, highlighting researchers in news reports and at our 
annual meetings. While our 2019 communications plan is still being finalized, we plan to continue our 2015 efforts to “get up-close 
and personal” with the scientists/researchers who are selected by our SAB to conduct breast cancer research.  
 
On November 1, 2018, TBBCF visited Dr. Sheng Sun at Massachusetts General Hospital where, he explained his work in an ani-
mated and technical presentation to John LaMattina, PhD, president of the TBBCF board of directors and co-chair of the scientific 
advisory board; Michael Morin, PhD, scientific advisory board member; and Sandy Maniscalco, co-founder and director of develop-
ment and outreach. Keegan Donohue, a volunteer, walker and student ambassador, also attended the meeting. 
Dr. Sun has identified novel gene fusions in 14% of patients with 
hormone receptive metastatic breast cancer, which provides strong 
evidence that these tumor-specific genetic rearrangements are pow-
erful drivers of treatment resistance and poor outcomes. Successfully 
tracking and therapeutically targeting these fusions could thus have a 
major impact on patient outcomes. 

The group also toured the Ellisen Lab, where they ran into another 
TBBCF grant recipient, Mihriban Karaayvaz, PhD, who received a 
$100,000 grant in 2016 and is studying the breast tissue of those 
who carry the BRCA gene mutations. 

 
 
 
2018 Annual Meeting Keynote Speakers  
 
It was a night of celebrating milestones and looking to the future for the 100 people who attended the 12th annual meeting of the 
Terri Brodeur Breast Cancer Foundation May 8, 2018.  
 
We were fortunate to have two of our grant recipients share the podium as our keynote speakers, Heather Parsons, MD and 
Adrienne Gropper-“It is incredibly moving, inspiring and humbling to be here, but also motivating,” said Dr. Heather Parsons, an 
oncology physician at Dana-Farber Cancer Institute, who was one of two keynote speakers at the meeting at Flanders Fish Market 
& Restaurant. 
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Parsons received a $100,000 grant from TBBCF and is studying ways 
technology can help identify tiny bits of breast cancer in the blood 
to streamline treatment and identify high risk cases. 
 
Dr. Adrienne Gropper-Waks, an attending physician in breast cancer 
oncology at Dana-Farber who also has received a $100,000 grant 
from TBBCF, talked about her research in targeting treatments for 
breast cancer patients with stage II and III HER2 -positive tumors to 
cut down on the amount of medications they have to take.  
 
“It’s so, so moving, I can’t express how grateful I am and how hon-
ored I am to be here with you today,” she said. 
 

All relevant documentation pertaining to the TBBCF’s research program are listed on the TBBCF website at the Our Research under 
the following link tabs: 

Our Research – general description of this website section 
 
TBBCF 2019 Grant Recipients – this tab always contains the grant recipient announcement for the current year 
 
Granting Process lists guidelines for completing a grant application. The process generally opens in the fall and is closed mid-No-
vember with announcements for the upcoming grant recipient in January of the current year. 
 
Publication Listing TBBCF requires that publications resulting from research, or training activities supported by this foundation, 
contain an acknowledgment that the effort was supported by the Terri Brodeur Breast Cancer Foundation”. Links to those research 
publications are provided in this section of the website. There are currently 40 publications listed … in some prestigious journals. 
 
Scientific Advisory Board – Lists membership/professional affiliation of the board members. 
 
Research Grant Recipients lists all research grant recipients in descending by year order including links to each researcher’s ab-
stract. 
 

Signature Fundraiser On the first Saturday of October each year, hundreds of walkers register for the Walk Across Southeast-
ern Connecticut and commit to walking a full, half or quarter marathon. October 6, 2018 was the 13th annual Walk Across South-
eastern Connecticut. Three hundred walkers participated and completed their walk. 

Over 100 volunteers provide food, water and bathroom stations along the 26.2-mile route. A bicycle patrol keeps an eye on walk-
ers’ progress. Medical and safety personnel also volunteer. We also have spirit teams, many of whom are local middle and high 
school students.  

Johanna D’Addario was the 2018 honorary walk chair. This cancer survivor was nomi-
nated by her oncologist, Erin Hofstatter, an oncologist at Smilow Cancer Center at 
Yale-New Haven Hospital and a 2014 recipient of a $100,000 research grant from 
TBBCF. Hofstatter is examining novel techniques to advance methods of prevention of 
breast cancer and in detecting it early in women who are at a higher risk of develop-
ing breast cancer. Hofstatter said she had been wanting to do the walk and was 
touched when D’Addario asked her to join her team. “It was so inspiring to be a part 
of everything, and it meant so much to help raise money for the next round of re-
searchers” she said “It also made me appreciate so much more every dollar I received 
from this amazing organization.”  
Hofstatter complimented TBBCF for running a smooth event and was in awe of all the 
walkers and the volunteers who made the event successful. 
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D’Addario wrote a heartfelt and personal blog, which appeared on the TBBCF website at https://www.tbbcf.org/about-johanna-
daddario/ and was shared on social media, about her struggles and the realities of a young woman facing cancer. She may never 
have children, tires often and has to watch what she eats. 
  
“I do have to admit that I was emotionally and physically exhausted after the walk, and had my feet up on the couch by 7:30 that 
night,” D’Addario said a few weeks after the walk. But she said she is now ready to walk again. “I have a bigger goal for walking and 
for fundraising. I’m proud to have raised over $2,000 this year, but hope that I can increase my fundraising goal even more for next 
year.” 
 
2018 walk photos are available at 2018 Walk Photos. Our heartfelt thanks to Shawn Stiles for another great job capturing the 
spirit of the 2018 TBBCF walk!  You rock, Shawn! 
 

 
 

And what would we do without Ellen Swercewski ... I can't even begin to list all that she does throughout the year but especially 
during walker training and on walk day. You can view Ellen’s videos and photos on the TBBCF Facebook Page 
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2018 Walk Survey Results Summary 
 
Each year we conduct a post-walk survey so that we can identify walk strengths and walk-needed improvements. This year 144 of 
436 participants (33%) responders completed the online survey; 88% women and12% men. Over half of the respondents (56%) 
were in the age range of 46-65. The majority of respondents (70%) were prior participants. The survey included six functional areas 
of the walk: training, registration, route markings, rest stops, opening/closing ceremonies and recommendations for improving the 
walk. Over 90% of walkers were likely to attend the 2019 walk while 40% were likely to attend as volunteers.  

Survey results allow us to make the incremental changes needed to continue to improve walker and volunteer experience. High 
level survey results can be found at 2018 Survey Results. 

 
Fundraisers  
 

In 2018, 52 Events and Promotion supporters raised more than 
$50,000 for TBBCF. Over the course of the year, there were 52 
events or promotions. We had 11 new month-long promotions, 
bringing the total to 18.  
 
There were 12 new events, bringing the total to 20. The three 
women’s golf tournaments were a huge success, with one new 
club playing for us this year. 
 
The student involved events totaled 11, with four new schools 
raising funds for TBBCF. It is always truly heartwarming to see 
the number of new schools, businesses, companies and schools 
devoting their fundraising efforts toward TBBCF.  
 
And, of course, we very much appreciate our devoted fundrais-
ers that return every year! 

 

 
 

2018 Financials 

Each year we endeavor to maintain tight controls on operating expenses and to minimize increases in spending.  
 
Total budget for 2017 was $443,105, total budget for 2018 was $453,565 and total projected budget for 2019 is $467,172. Following 
is a financial recap from February 6, 2006 through January 31, 2019. 
 
 
 
 
 
 
 
 
 
 
 
 
  



Year 13 Year 12 Year 11 Year 10 Year 9 Year 8 Year 7 Year 6 Year 5 Year 4 Year 3 Year 2 Year 1
Jan 31 Jan 31 Jan 31 Jan 31 Jan 31 Jan 31 Jan 31 Mar 31 Mar 31 Mar 31, Mar 31, Nov 30 Nov 30,
2019 2018 2017 2016 2015 2014 2013 2012 2011 2010 2009 2007 2006

Walk results 216,404        248,066  225,155 223,650  241,423 184,178  206,590  207,781  243,497  325,995  316,293  285,508  222,688   

Restricted gifts 119,340        95,736    92,451   96,738    116,494 95,263    112,688  71,592    85,531    60,087    130,128  60,122    64,030     

SUBTOTAL 335,744        343,802  317,606 320,388  357,917 279,441  319,278  279,373  329,028  386,082  446,421  345,630  286,718   4,347,428$  

Grant recipient payments 374,583        295,002  300,000 400,000  300,000 300,000  298,571  300,000  265,660  400,000  400,000  400,000  275,000   4,308,815$  

Amount for research (38,839)         48,800    17,606   (79,612)   57,917   (20,559)   20,707    (20,627)   63,368    (13,918)   46,421    (54,370)   11,718     38,613$       

Sponsorships 62,771          82,889    71,406   71,128    74,714   85,987    84,775    89,359    62,450    59,409    59,389    34,568    96,825     

Interest income 14,818          7,364      6,877     5,373      6,397     5,882      9,969      8,309      12,499    8,717      18,279    12,738    708          

Walker registration 8,570             9,050      9,050     9,088      10,550   7,275      6,575      7,875      8,650      10,523    11,740    -          -           

SUBTOTAL 86,159          99,303    87,333   85,588    91,661   99,144    101,319  105,543  83,599    78,649    89,408    47,306    97,533     1,152,545$  

Operating Expenses 40,044          63,119    51,289   39,444    80,175   73,042    59,018    64,772    70,990    64,897    25,722    24,413    30,848     

Walk expenses 15,394          13,616    15,144   23,793    15,635   19,975    21,551    21,806    27,711    20,892    15,456    14,011    21,062     

Marketing 4,730             4,881      7,639     3,793      8,107     15,544    10,423    7,895      15,529    11,087    11,912    7,716      3,692       

SUBTOTAL 60,168          81,616    74,072   67,030    103,917 108,561  90,992    94,473    114,230  96,876    53,090    46,140    55,602     

Amount for operations 25,991          17,687    13,261   18,559    (12,256)  (9,417)     10,327    11,070    (30,631)   (18,227)   36,318    1,166      41,931     105,779$     

TOTAL RECEIPTS 421,903        443,105  404,939 405,977  449,578 378,585  420,597  384,916  412,627  464,731  535,829  392,936  384,251   5,499,973$  

Operating cost % 11% 16% 15% 11% 20% 25% 17% 20% 22% 17% 7% 8% 10%

TERRI BRODEUR BREAST CANCER FOUNDATION, INC.
Financial Recap

February 6, 2006 Through January 31, 2019
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2019 Sponsorships 

TBBCF’s operating expenses are covered by sponsorships and/or grants. Sponsorship monies are used to run the foundation or to 
cover the costs of a fundraising event. Our success is based on sponsor generosity. It is what makes that 100% promise possible. 
The foundation uses many ways to acknowledge company and individual sponsors publicly, including coverage at events, press 
releases, in our newsletters and correspondence, in our annual newspaper ‘Thank You” ad and extensively at our signature fund-
raising event, the Walk Across Southeastern CT.  
 
In 2018, we began a series of stories about our long-time 12-year sponsors, William Stanley, Yale New Haven Health, Lawrence & 
Memorial Hospitals; Bill McDonough, Independent Electronics and Communications; Brian Carey, Carlin Contracting Company, Inc 
and sponsors who provided not only sponsor support but also ran fundraising campaigns to raise donation dollars, Charles Bowe, 
Grand Wine and Spirits; and Shaun Formica, Charter Oak Credit Union. 
 
Our full sponsorship listing for 2018 can be found on our website at Thank You 2018 Sponsors 
 
2018 Platinum and Diamond Sponsors 

 

 

2018 Fundraising Results  

TBBCF Treasurer, Stacey Gualtieri, reiterated her message from previous years in that, “we’ve found our niche”.… running a one-
day signature walking marathon and raising $300,000 doing it. TBBCF not only did that again in 2018 through the walk and other 
fundraising activities of our volunteers raising the amount to $325,000, but we were also able to use monies from our reserves to 
award four research grants this year.   

Our Events and Promotions supporters raised more than $50K. They host wine tastings, hair cutting services, discounts, golf tourna-
ments and town-wide breast cancer awareness campaigns, to name just a few. What’s most important is that they give of their time 
and focused energy to support our cause.  In doing so, they not only raise research dollars but spread the word about the foundation. 
Our supporters are our best source of advertising and recruiting.  Some come back year after year, and this year we welcomed new 
groups to this elite club. 
 
Top Fundraisers 

There are individuals and groups who have always gone above and beyond and given more than 100 percent in fundraising efforts: 
they host events, they run promotions, they walk as individuals and they establish walk teams. 
Over the years, we have acknowledged these heroes at our annual meetings, in our annual reports and through our social media 
network. 
 
In 2016 we realized we could do more. And while we have always prided ourselves on taking time to say, “thank you”, we also saw 
a need to publicize the individuals and groups who raise thousands of dollars on our behalf. Where better to do that than on our 
website! So, we established a new tab on our website entitled, Top Fundraisers. Using the Olympic medals as a metaphor, we or-
ganized our groups into the following categories: Gold Medal – $10,000 and above; Silver Medal -$5,000 – $9,999; and Bronze 
Medal – $2,500 – $4,999 
 
Congratulations to the following 2018 Olympians! 
 



 
 

 Page. 16 

Gold 
Raised Name/Organization Category 

$25,859.99 Pam’s Pink Posse Teams 

$20,000.00 Jeremy Hann Walker 

$18,158.99 TONORMA in Support of “We TRI 4 Aimee Reed” Teams 

$18,009.99 Pamela Morris Watt Walker 

$17,765.00 Marcie Brensilver Walker 

$12,000.00 Great Neck Country Club Women’s Association Events 

$11,617.00 Cancer Crushers Teams 

 
Silver 

$9,980.00 Grand Wine & Spirits Events 

$8,925.00 Team Brodeur Teams 

$8,590.00 Dream Team Teams 

$7,369.00 Elisse Rosen Walker 

$7,065.00 Amy’s Army Teams 

$6,473.62 Eastern CT Association of Realtors Inc Events 

$6,306.00 Eric Bauman Walker 

$6,293.00 Pink Cosmos Teams 

$6,000.00 Old Lyme Country Club Women’s Association Events 

$5,438.50 Team B~STRONG Teams 

$5,329.99 Ellen Swercewski Walker 

$5,325.00 Silver Bullets Teams 

$5,150.00 Jean Barrasso Walker 

$5,108.00 Aimee Reed Walker 

 
Bronze 

$4,500.00 Barbara Stiles Walker 

$3,890.00 Janice Kmetz Walker 

$3,611.00 Laureen Sullivan Walker 

$3,545.00 Jean Logan Walker 

$3,500.00 Clark Lane Middle School Events 

$2,760.00 Amelia Caster Walker 

$2,631.00 Norwich Tech Parent / Faculty Booster Club Events 

$2,500.00 Kate Davis Walker 
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2018 27th Mile Club Recipients 

 
At the May 8 annual meeting, the Great Neck Country Club Women’s Association, which has raised more than $35,000 for TBBCF, 
and Pamela Morris Watt, who has volunteered hundreds of hours at TBBCF and who, with her Pink Posse, has raised more than 
$75,000, were inducted into the 27th Mile Club.  
 

 
 
Pam and her team, Pam’s Pink Posse, have raised more than $70,000 since 2008 when Pam was diagnosed with invasive breast 
cancer. She has walked in ten consecutive 26.2-mile marathon fundraisers for TBBCF. She is also a member of TBBCF board and is 
the administrator of the foundation’s matching gift program.  
 
The Great Neck Country Club Women’s Association’s signature annual fundraiser, Rally for a Cure, was founded in 2010 when the 
club was operated as the New London Country Club. The first tournament raised $3,000 for TBBCF and each year since, the dona-
tion has increased. The fifth annual tournament brought in $10,700 for TBBCF. Golf tournament committee members who will be 
honored include Pat Romano, Pamela Wolejko, Mary O’Reilly and Kathleen Vannini. 
 
The 27th Mile Club was started in 2009 to honor those affiliated with the TBBCF who had gone above and beyond on a regular 
basis on behalf of the foundation. Using the marathon analogy, the members of this Club had gone that extra mile. From 2009 to 
2011, 16 awards were presented to 10 individuals, 4 groups and one company. We then took a break for a few years.  
 
In 2016, the 27th Mile Club surfaced once again. In 2016 and 2017, 5 awards were presented to 3 individuals and 2 groups. 
 
In 2018 we honored Pamela (Pam) Morris Watt and the Great Neck Country Club Women’s Association. 
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